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VISUAL DESIGN . UI & UX. ILLUSTRATION . EVENT DESIGN



I graduated in advertising and I also have a post-graduation
degree in marketing and communication.

I've spent the last 15 years working on the creative market, RR e, ST e
bringing inspiring ideas to life, always watching carefully to b e
function, simplicity, quality, beauty, and sustainability. Whether for

products or services.

Design, to me, is much more than creating visually appealing
graphics. It is a process of solving problems and creating
solutions that meet the needs of the user. Even better when it
exceeds the expectations! And this requires a deep understanding
of human behavior and psychology.

A good design not only looks great, it is also intuitive, easy to use,
and allow users to accomplish their tasks with minimal effort. It
should make people feel good and confident in their interactions
with the product or service, whether it's on a website, mobile app,
or physical device.

In that sense, every project is unique to me, and I love bringing
creativity, commitment, coherence, and personality to all of them.
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76155 MedikteC Qg

2019 & 2022/ 23

At Carl Zeiss, I was responsible for designing user interfaces for medical technology products.
This included managing a complex design system that provided Ul components for various
application and code platforms, such as native mobile apps for students, web-based platforms
for managing patient data, and sophisticated control panels for complex hardware systems

coded in WFP.

MY CONkrTouLIioNS
Ul Design



By the time [ entered Zeiss in 2019, most of
their products had different user interfaces
styles. So as a member of the ZUi (Zeiss UI)
team, I had the opportunity to work on the
"facelift" project, which aimed to standardise
/eiss's visual design language by
incorporating their unique design system.

Our design system quickly became the base
that everyone involved in the project could
understand and refer to. Our aim was to
develop an easy to use design system which
allows us to consistently design products
across diverse business backgrounds,
applications and softwares platforms.

As part of my daily tasks, I worked on
creating a collection of reusable
components and a set of guidelines
to ensure consistency across all Zeiss
products.

lacBook Pro




Project I've been involved in:

+ Phacoemulsification and Vitrectomy System
(treat cataracts and vitreoretinal disorders)

+ Artevo 800 surgical microscope
(for Cataract, Cornea, Retina and Glaucoma Surgery)

+ FORUM data management software
(with dedicated pre-sets and workplaces for three major
pathologies (Cataract, Retina and Glaucoma)




By 2019 my main responsibility was
overseeing the redesign of the "FORUM
Family" application and its plugins.

And by rejoining ZUi team in 2022 / 2023 the
styleguide and libraries were already well-
established, so my focus shifted towards
updating older applications with fresh
designs, providing developer support,
offering design feedback on previewed

screens, and mostly... crafting new designs
from scratch.

Martini, Joshua
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LSI6FONICO

2019 - 2021

During a Design Sprint aimed at improving Telefdnica's team culture, we set out to find ways to
help the HR team gain a better understanding of the company's overall goals, as well as their
own individual goals. Our solution was a platform that allowed the team to plan, receive
feedback, and track their skills and important events all in one place.

By creating this platform, we were able to address the team's needs and promote a more
collaborative and supportive work environment. Overall, the design sprint helped us to quickly
and effectively develop a solution that met the needs of the Telefonica team.

MY CONkrTouLIioNS
Design Sprint facilitator, UI & UX Design
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FlE kBN SUMMIk - DUrdo

2018

[ had the pleasure of contributing to the success of the FitTech Summit, which was Europe's first
conference on fitness innovation, health, and lifestyle held in Munich in 2018. Back them, were a team of
only 5 people and I provided my expertise in logo design and branding, event design, visual design
(including print materials), web design, social media, and motion design.

My role in the success of the event was to create a seamless and memorable experience for the attendees
that came from over 10 different countries.

MY CONkrTouLIioNS
Logo Design & Branding, Event Design, Visual Design
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burdabootcamp

Munich, Germany

Investor / Corporate
Self-Employed / Freelancer
Young Professional

Startup

Student & Consumer

N

38 likes

burdabootcamp Aaaaand...the first tickets are SOLD
ouT! A & & Tickets for Self-Employed/Freelancer,
Young Professionals are not longer available. Sorry
guys &

BUT: there are few tickets left for corporates/

n Q H ©O @




SPEAKERS STARTUP APPLICATIONS PARTMNERS BUY YOUR TICKET

N _ - - B e attract "A" people

CFIT
S

Marco Suvilaakso Barbara Becker




NVerslsS 0anNk

2018

[ worked with Banco Inversis, S.A. in Madrid, Spain, to create a user-friendly
internal system tor the bank's employees. Our goal was to make it easy for
them to navigate complex banking processes, using engaging transitions and
interactions. The end result was a system that improved overall productivity
and provided a better user experience.

MY CONkrTouLIioNS
Ul & UX Design, Icon Design
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Mis productos de inversion

Datos del Activo

Francia

Datos de la Orden

Compra

Limitada

Datos Economicos

Valoracion de cartera

Compraventa Acciones

PAR&lacute:S

Sin Restricciones

acBook Pro

@ IMPRIMIR

AMNALISIS

Airbus Group N.V.

Fecha Vigencia

07.09.2018

ESP/ENG 8 MARIA DEL MAR HERNA.. v

Y MERCADOS v

BUSCAR

07.09.2018

all Sketch F

INnversis

Total cartera

3.193.672,65¢

Cuenta valores ***0000100054

Renta variable yETFs
Acciones internacionales

Valor compra Valor actual

16.448 56 EUR

6.362 56 EUR

Mirbus . N
f” {0 - 18.534367 NEUR
Group M.V ;

Schering AG 2534367 NEUR ~

Seche

Environnement 1.140,00 EUR




ESP/ENG '% MARIA DEL MAR HERNA...

I nve fs IS MIBANCO ( N INVERSIONES AMALISIS Y MERCADOS v

Mis productos de inversion » Valoracién de cartera

Valoracion de cartera g wenwn o oescancas
3.193.672,65€

Total cartera

Cuenta valores ***0000100054

Renta variable Y ETFs Todos los tipos de saldo v Todas las divisas ~ Contravalor en EUR ~

Acciones internacionales Valor compra 636256 EUR Valor actual 1644856 FUR

Alrbus Group NV Contado 18.534.367 N1EUR 16.23540
Schering AG 2534367 NEUR

Seche Environnement Inmovilizado 1.140,00 EUR -360.00

2Z27T0NEUR =

Scapa Group 1.524 40

J/lacBook Pro

4.644,70 EUR

Coca Cola Inmovilizado 5.184,58 2.08199 0,14 OPERAR

_ 2Z953NEUR
Coca Cola Bottling Contado 2197 00 174,60 0

OPERAR

=)
]

Hibernia CLA Contado 3.205,79 ELR 5.082.00 504,17 0.16 OPERAR




all Skeich = £ 100%, R

INVersis 9

Transferir a cartera simulada

Cuentavalores ***0000100054 <

'ER ANALISIS GRAFICO

Acciones internacionales

Valor compra Valor actual

6.362,56 EUR 16.448 56 EUR

Alrbus
Group NV []

Schering AG

Seche
Environnement

Scapa

all Sketch = £ 1007 (M

INVersis

Total cartera

3.193.672,65¢

Cuenta valores ***0000M100054

Rentavariable y ETFs

Acciones internacionales

Valor compra Valor actual

6.362,56 EUR 16.448,56 EUR

Airbus

= -
Group N.V 18.534.367 NEUR

Schering AG 2534367 NEUR ~

Seche

Environnement 1.140,00 EUR

all Sketch F , £ 100%, (I

INVersis 9

Lorem lpsurm

DIARIO

Lorem lpsum

Q

Cartera 01 18.534 367 1EUR




(UN MY Process - fUIesSU

2017

Fujitsu RunMyProcess provides a Platform-as-a-Service that integrate, deploy,
and run customized business application development. I worked at Fujitsu as
an employee for about a year, my main function was to maintain the UI
consistency and create a friendly design foundation.

MY CONkrTouLIioNS
Branding, Visual Design, Ul & UX Design, Illustrations



RunMyProcess

a Fujitsu company

Creating a digital futur

with you.
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RunMyProcess - Fujitsu

Visual Identity

Logo

Alternative colouring

1.Dark background
This is the primary RMP logo and
should be used for the majority of
requirements for the brand. The

2 housing should always remain the
same and should be tampered with.
TU\ M (eIl RunMyProcess. v
The reverse colouring is white on a
coloured background. The colour of
the frame matches with the A Fujistu
a Fujitsu company Company wording in all cases.

: 3.This version of the logo is to be used
for branding social media accounts
and other online platforms. It conveys
the brand in a compact but impactful
way when space is at a premium.

Isolation Area Minimum Size Isolation Area
The isolation area should be worked
out using the overall frame size,
______________________ and then adding that to the topline
z of type. This will give a good safes
3 space for the brand.
R p 4 P an R p 4 P 30mm Minimum Size
rame hei
u y rocess- ,,,,,,, " un y rocess- The logo's minimum size should not
z drop below the size shown, however,
a Fujitsu company g a Fujitsu company this is up to the judgement of the
designer at the time and the context
””””””””””” in which it is being placed.
Colours
2 3 .
1. Primary Colour
The primary colour for the brand
is white - this seems odd, but
the white space in design and
promotional items is vitally
important to give space and
modernity to the design.
2. Secondary Grey
Dark Grey is the primary colour
of the brand and should be used
throughout all documentation,
designs and promotional items.
Web: Pantone: Pantone:
#FFFFFF 419C 109C
G Cl : Cl 8
2:;‘55 G=255 B=255 C:IUv;; M=065 Y=062 K=081 C:‘Cx;; M=023 Y=095 K=000 3' Gold
CMYK: RGB: RGB: The gold is to be used sparingly and
C=000 M=000 Y=000 K=000 R=028 G=028 B=027 R=240 G=193 B=005 . e .
Pantone: Web: Web: in small quantities but when used it
b e #rOC108 gives quality and vibrancy.
Secondary colours
Use as a highlight for icons and Use as a background colour Use as a background contrast Only to be used when alongside The Supporﬁng palette Of Secondary
diagrams colour and in diagrams the Fujitsu brand, if required
and alert colours, are not too
challenging in an aggressive way,
but used correctly will give
differentiation from competitors.
They can be used to highlight
specific information, keywords and
in diagrams. Moderation should be
taken into consideration when using
the secondary colours.
CMYK: CMYK: CMYK CMYK:
C=080 M=042 Y=023 K=007 C=005 M=005 Y=005 K=000 C=024 M=018 Y=021 K=002 C=011 M=100 Y=082 K=003
RGB: RGB: RGB: RGB:
R=047 G=119 B=157 R=245 G=243 B=243 R=202 G=201 B=197 R=207 G=011 B=042
Web: Web: Web: Web:
#2F779D #FSF3F3 #CAC9C5 #CFOB2A
Alert colours Colour use ratios
This chart gives an indication of the proportions of how different colours should
be used. This is not strict as some pages may be predominently white, or charcoal.
The key thing is to use the yellow and blue sparingly and as highlights only.
CMYK: CMYK: CMYK:
C=014 M=091 Y=100 K=005 C=013 M=047 Y=100 K=003 C=060 M=019 Y=099 K=004
RGB: RGB: RGB:
R=201 G=47 B=0 R=217 G=143 B=0 R=118 G=157 B=47
Web: Web Web
#C92f00 #D98F00 #77T9D2F

Typography (primary)

AaBbCc

Museo Sans 900

Sub-Heading
Museo Sans 500

Third level
Museo Sans 300

Body Copy
Proxima Nova Regular
10/15pt

untiorporem ime none velit ommolia tenitatquas
aut omnimpo rehenda iur?

Etur? Pudis nonse aborit volenetur? Quia
duscimo dunti tendis quibus es est, qui ducium
ea comnimusdam is et laut as maximinum

il Isque dolesciis ditiberum volorum quibus
nient mint, ommolup tatecum et as ut
aliquatquia dolor atusdaerum diciis explab
ipicipi tionsequid eosantu saperspe sectiur,
occus, senisti core dit rendiorem sanis sit aut
voluptatio. Ihit et que eos ea del maximent
facculpa net voluptur seque commolorrum
rature es prepratemqui

saperspe sectiur, occus, senisti core dit
rendiorem sanis sit aut voluptatio. lhit et que
€os ea del maximent facculpa net voluptur
seque commolorrum rature es prepratemaul
Nuscia velit que venissum, optatem. Rum
fuga. Os et ulparis exersped malorrorepe
nobit maionse quidelique opta sam quo culpa
voluptati dolor sim voloria tinvellabo. Nem aut

Web sites & contact details should be in
semibold.

Typography (fallback for web safe and Google docs)

AaBbCc

Arial Black

Sub-Heading
Arial Bold

Third level
Arial Regular

Body Copy
Avial Regular
10/15pt

untiorporem ime none velit ommolia tenitatquas
aut omnimpo rehenda iur?

Etur? Pudis nonse aborit volenetur? Quia
duscimo dunti tendis quibus es est, qui ducium
ea comnimusdam is et laut as maximinum

il isque dolesciis ditiberum volorum quibus
nient mint, ommolup tatecum et as ut
aliquatquia dolor atusdaerum dicils explab
ipicipi tionsequid eosantu saperspe sectiur,
oceus, senisti core dit rendiorem sanis sit aut
voluptatio. Ihit et que eos ea del maximent
facculpa net voluptur seque commolorrum
rature es prepratemqui

saperspe sectiur, occus, senisti core dit
rendiorem sanis sit aut voluptatio. Init et que
eos ea del maximent facculpa net voluptur
seque commolorrum rature es prepratemqui
Nuscia velit que venissum, optatem. Rum
fuga. Os et ulparis exersped maiorrorepe
nobit maionse quidelique opta sam quo culpa
voluptati dolor sim voloria tinvellabo. Nem aut

Web sites & contact details should be in
semibold.






alle angeln

2076

Alle Angeln is a German App and social network tor anglers where they are
able to discover the best fishing spots, stay up to date and exchange tips and
tricks with others. Fishing is one of the favorite German hobbies, but finding a
way to make people use the App on a regular basis was one of the challenges,
so we decided to integrate importante features as share your catches, find new
friends and catch more fishes. This created a nice community of 50,000+

neople.

MY CONkrTouLIioNS
Ul & UX Design, Icon Design
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FLUSSBARSCH

25 em

Goggle,

Mohnesee




FINDE NEUE
FREUNDE

23:327

ASV Carphunter

Hey Jungs, wie lduft's momentan bei
4 euch am Kanal?

| Konnte besser laufen. Die letzten zwei mal
| geschneidert! ®

" Same here...

Wann zieht ihr wieder los? Wiirde nachstes
4 mal gerne Feedern!

 Freitag geht's wieder los. Feedern Klingtgut &

‘f Bin dabeill

paar Brassen werden sich schon wieder
| Uberreden lassen &

FANGE MEHR
FISCHE!

4 Walchensee

FANGSTATISTIK

FANGFAKTOR™

ERFOLGREICHSTE ANGELMETHODEN

ERFOLGREICHSTE KODER

TIPPS &
TRICKS

< RAUBFISCHFORUM Q

Barsch Angeln Koder und Gewichte

Moin Leute,
Ich bin neu im Thema Barsch angeln und wollte einmal fragen w

blluebird

Was zahlt alles als Kiinstliche Raubfischkédern

Wie Blinker, Wobbler, Spinner, Gummikoder ete. Und zahlt
Trockenfliege auch dazu

“ Berti..
L y

spinnfischen auf barsch und co. Main bayrische Seite Hainburg

Suche jemanden der Lust hat mit mir am Wochenende auf Barsch
zu angeln. Ich bin 38 Jahre alt und recht umganglich. Vielleicht
kennt ja auch jemand paar gute Spots. Habe ich eine Jahres Kar...

™ André Stephan1
.
o

Moin moin

moin wer war schon mal in holland angeln und kann mir sagen
wo der barsch da gut geht ;)

- Han82

spinnangeln im Kanal

Hil Ich wollte mal fragen was im Kanal fiirs Spinnangeln gut

franlainmine

FINDE DIE

BESTEN SPOTS

Miritz

. Federow

R
o

Rederang See

ENTDECKE NEUE
GEWASSER

Walchensee

=
=

JWalchensee

M\

9 37 Fangorte freischalten

wiahigied-

/

Walchensee

ZULETZT AKTIVE ANGLER

Annalet Au narada hiar?

TEIL DEINE

121157
{ Fidnge: Waldnaab

B B, Markus

:ﬁi Waldnaab (Neus
ﬁ_\\‘ ,

~

FLUSSBARSCH
25 cm
Nach Feierabend ein paar Wiirfe unterhalb des Wehr mit

der UL und Forellenspoon. Die insgesamt vier Barsche
wussten nicht das sie nicht der Zielfisch sind...




celekom

2020

As part of the i22 team in Bonn, we designed and implemented the website
and mobile app for the MagentaMAX initiative in just two days. The result is a
fun and easy-to-navigate website that easily adapts to the mobile version.

MY CONkrTouLIioNS
Ul & UX Design



MAXimale
Freiheit

MAXimale
Flexibilitat

MAXIMALES
DATENVOLUME



thaonNk you

I francaye@gmal.com
™ (49) 15733 922743 WUJU.francaye.com

in Fran Caye




